Joiner Go to Market strategy ( Pr

rget segment Target customer Approach Brand pillars

« Facebook and Instagram

Active people 16 - 60. . Ads compaigns

°g® Travellers, Expats, Sport. I : Easy t Tinder Lik hat
, ) . Influencers special Sy O i e
- Traditional Want to find people for compaign : helps you find what to do, or with
Web 2.0 their ideas A « App install compaigns whom to do.
or find what to do with a . Offlinelavents
users friends.

. Collaboration with business

- Twitter and Instagram Token growth driven by real

Cl'y pt o |Cgr31gt8 &2?3:;5  Discord & Telegram market needs and an increase

N ’ : community in the number of open markets.
%.E § ‘*% (Web 3'0 Users Cryﬁt'gre:‘}vlluei?s'(s : Ic.:eadtgc-.;zﬁrat;on r Your bridge to web 3.0 world
e People who engaged to " Ty PO g S '
~ and earn tokens in web 3.0 « Cross channel Earn tokens by join or create

. - d (run to earnibl TR marketing your own event.
d ers) Cr to’ \p/cy - Collaboration with
ypP Launch Pads And explore Metaverse events!

y | tr
,« Who wanna Reach new

customers. Attract customers directly with
« A Decrease aquasition cost, . B2B Seller team low acquisition cost and
p Busi Operate with crypto . Ads without any broker.
R -0 usiness payments or use Metaverse . Organic interest . :
\_ - as field for their events. Who _ Transform your clients into
A tired to pay Google/FB and Influencers inside their socium

— marketologs

Joiner Go to Market Plai -~ \

Q3 2022 Q4 2022 Q1 2023 Q2 2023

. Web 2.0 v1.0 release - Iva\‘lj'lzci.o Product Soft . m:?kgﬁa[zﬁlzﬁd&ngapore . Web 2.0 new market (USA or
« Crypto community Asia)

SR S . \FI,Ve;.&:) Lntrohc,l‘ucll(n% . }_Alleb 350 Sqftllaft,;:jch : . Web .3.0 Launch
. Compaings to attract « Public token Marketing « Huge Special offline events . Special Metaverse event to
VC  TGE events - Affiliate programs promote
. Preparation to IDO » Airdrops » Special Tik Tok . Massive collaboration with
. SMM active start « Massive Influencer collaboration offline businesses

Compaigns « Exlusive NFT drops

pw 3
(
( ~

F

et

.
?
<



